MmISsSsiNng
elements

Jenkintown:
e Thriving retail core
e Competitive office market

Incomplete Grade



Wall Street Journal
December 27, 2009

“Retail experts
generally believe that
the U.S. now has
more stores than
consumer demand.”

* Many stores too
large

e Locations must be
enticing
DESTINATIONS

* Must become
EXPERIENCED based



diversifying
borough’s
demographic

Will help overcome this challenge



Mixed-use Residential Development
Imagery Below Suggestive of Building Types & Spirit of Place

Empty Nesters = DINKS @ “Creative Class”



Living In or Making Jenkintown a Destination

Empty Nesters = DINKS @ “Creative Class”



exceptional
design +
unique
experience

Will help overcome this challenge



Differentiate, Focus on Existing Advantages, and
Create the Framework for a Unique Experience



Differentiate, Focus on Existing Advantages, and Create the
Framework for a Unique Experience



atives

NIT

Nearer Medium Longer Term



Initiatives Conceptual Map

Increased efficiency =
more spaces and
better appearances



Priorities

e  Support Hiway Theatre’s existing operations and consider funding study to
increase program offerings in the future

. Facilitate sale and transformation of key retail parcels to optimize retail growth

e Seek funding to design and construct the Johnson Street Promenade - pedestrian

. U

friendly path that becomes Jenkintown’s “main street” and a unigue destination
experience



